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Your assurance of a REAL Dairy Food

April 21, 2006

Whitney A. Rick

Chief, Promotion and Research Branch

USDA/AMS/Dairy Programs

STOP 0233 — Room 2958-8

1400 Independence Avenue, SW -
Washington, D.C. 20250-0233

Re: Comments in Resp onse to Section 610 Review of National Dairy Promotion and Research Program,
Fedemi Ié‘e(gutér 0z ? 71, No. 3; February 28, 2006, Page 9978-9979 [Docket No. DA-06-04]

On I;ehalf % f Wester E}@ryfameis Promotion Association, | write in response to the request for
comignents on the;Nar@naI Dairy Promotion and Research Program.

Tt ”&‘a& checkoff program was created to increase demand for dairy products through the
develo ment and execution of an industy {ynwu;ie marketwdrwen busmess plan that 1nvests -

SO id 3 ate@'é’ fiiannét and 5 ovides te ‘best possrble &éonomic ad{rantage to dalry
farmers The che }(off mcreases sales, provides greater opportunity for brands and businesses to
compét%‘r‘of dle!fr“ s é’rfe’ fthic cate g1y, protects small producers from being severely,
d1sad\}anta§ed 2 %fffé’t ér%e%gﬂ{f)etltors tilat could unﬁ%nnme md@stry growth and, u’l general,
builds & 'tﬁ‘dré’ f&v rable ecohoﬁ“uc env1ronndent for farmers, prdoessors and everyone with a stake
in the mdustry “The dairy cfrec‘l’(o?f pfrgg%hm ‘Works. Since the program started in 1983, total
dairy per capita consumptlon has increased by more than 13 percent accordmg to the U.S.
Department of Agriculture. Programs like 3-A-Day™ of Dairy, school marketing, working with
national restaurant chains, dairy ingredient marketing, dairy export programs and issues and
crisis management all contribute to the success of the checkoff program.

I'have been involved in the dairy checkoff for a number of years and have seen first-hand the
benefits of the program to dairy farmers mn my state. The program has very little adverse impact
on small business. In fact, t@'l prd ram hel s the small producer by protectmg the small
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