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Washington, D.C. 20250-0233
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Federbfll;f,l:stJ!r'if?,f7~, No.3; February 28, 2006, Page 9978-99791Doclæt No. DA-06-04j

'q h"'! cq

On'nßhaaF.~ V( GSter.~p,airyfarmers Promotion Association, write in response to the request for
comnnents on th~Nat~nal;Dairy Promotion and Research Program.

ifjjtHtÆi'~ checkoff program was created to increase demand for dairy products through the
develoDment al1d ~ execution oJ an in~ustrv~"Yide!, ~narket-driven basiness pLaa. that invests... . .,.,
tdgiWf~~fiii'(~- s#ãt~~ld ff~n~1i~N¿Y'Ptdvfd~s' tii~1J;ê~t possitl¡e 'ê~Õnomic aàtantage to d~iry"'"
fann~rsi( r~~ ~h~c~9tf ~ll~J.'~,ases sales, provides greater opportnity for brands and businesses to
comp~ié lhr(h~/fstlaa~/jf the catçß:0rl,proty,?,ts ~n.1~l11.Iroduce~s froll pe,W~, severely"

tlis.åa~~~~$~~r~~ffrii~t-lâtst.~~~pe~!,~~m ¡m~rbóuld ~Aa!nnin~, ~n~.nntrtgr?æt~, ~nd, in ~eneral,
buulds á iióf~ tRvorable eèonomic ,environment for fanners, pròcesso'rs apd e~eryone with a stae
in the indusIIy?1ñe dairy c.~tdklWt~rgg~~ll\Qòrks. Sin~e the prograt~'-~rtt14',iii 1983, total
dairy per capita consumption has increased by more than 13 percent according to 'the u.s.
Departent of Agriculture. Programs like 3-A-DayTM of Dairy, school marketing, working with
national restaurant chains, dairy ingredient marketing, dairy export programs and issues and
crisis management all contribute to the success of the checkoff program.

I have been involved in the dairy checkoff for a number of years and have seen first-hand the
benefits of the program to dairy faners,in,my state. The program has v~rylittJe i;dverse impact
on small ~usin~ss. fact, ~ec~r9~rarini,glp'~"the sm~,,i produç~r by,ero~~ting the small
prod~cetJtt~~l~~.lÍ1g seyeteif~îs.åd:Qá.fittg~~¡jJ larg~fitompeti~~%.~:nè pà)'enY0rk rçquirements
itnpdSêæ\jn' 'ti1e ffàl~rJälëiniÌÌtmàJ' : iiHd tñë assessm~f# is cOllecféâ' ~spaft ,of the milk-purchase
trans¿(ftldBb\!tWé?~Wl8hC¿~~~.c ';a!,~,l)i. .. LOfer ~ tWI II d1.\.i; i', ,;:ì.;' d i~.IUj pc¡)(¡
f, ;¡X ,UJ¿CPCC!UìU!f)CI,CU%Cr. ,-n¡,::' bE)! ~;i.c::rGI ohbOI.JII!ll Oi.'íL!

¥K£liï~C§òdif&"tteí2HKii8¿:'¥b'WÕrWiWei\'ÖInhe Nâii8ri111 Dair 'rp;6ffotion a~\Í'Research pmgJ'ram.
qt;N'IODHJCU,1 mJq c/:r;cnIY',J O,,~J! !1lrr~iLI'-N!qc' 11" ~\GlJ )¡-;nu L :11"

S,Uièg¡gi~~ (~!!ccY.0Lt bi.of~l.mJJ N,~;;~ r;¡G~fIq ¡o !uc;l.(.n;~, ¡) t:)1 q~J, ¡jJL,)!f¡~j, I!!

C)I;;J('!!!2.., OIJ qt7. 4Ufll1J '!.ìV.' hWIJU¡!OIJ !;,jqW:'~!Gm.q¡ I..' (If;i.HH.ï
/,-;~. til~41"Ii.AU!!.IJCI.t' bi.omo!!OJJ V;.;~r¡r:!!1!!Ol:' I I.' !.¡f:'~¡)
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Brad Pick.ert
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