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Count 7Temtory Detail:

United States

Visits

1 ] | | B

This country/territory sent 1,001 visits via 43 regions

Jul 21, 2009 - Sep 17, 2009

Comparing to: Site

Visits Pages/Visit

1,001 2.54

% of Site Total: Site Avg:
94.17% 25400

Region

California

District of Columbia
Arizona

Virginia

Texas

New York

North Carolina
Ohio

Illinois

Avg. Time on Site

00:02:11
Site Avg:
00:02:08
Visits Pages/Visit
472 2.58
75 2.55
49 2.65
45 2.91
35 2.60
27 2.78
25 2.60
23 2.22
22 2.23

% New Visits
72.43%

Site Avg:

73.28% (-1.17%)

Avg. Time on
Site

00:02:14
00:02:01
00:01:50
00:02:00
00:03:29
00:01:55
00:03:02
00:01:53

00:02:10

Bounce Rate
56.24%

Site Avg:
56.07% (0.31%)

% New Visits Bounce Rate

64.19% 57.63%
73.33% 46.67%
79.59% 59.18%
62.22% 51.11%
85.71% 60.00%
81.48% 48.15%
76.00% 56.00%
78.26% 69.57%
86.36% 59.09%
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Florida
Pennsylvania
Massachusetts
Georgia
Michigan
Maryland
Washington
New Jersey
Kentucky
Oregon
Kansas
Delaware
Colorado
Wisconsin
Minnesota
Missouri
Idaho

New Hampshire
Arkansas
Connecticut
Utah

Rhode Island
lowa

Indiana
Vermont
Oklahoma
Tennessee
Louisiana
Montana
New Mexico
Wyoming
Nebraska
Hawaii

Alabama
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21
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2.33
2.14
1.57
2.30
2.82
1.86
2.57
2.20
1.67
2.89
2.56
1.57
1.83
1.83
1.80
1.25
225
7.00
1.67
3.67
4.00
2.50
2.00
2.50
6.50
1.00
3.00
1.00
9.00
8.00
2.00
2.00
1.00

4.00

00:00:45
00:05:13
00:00:11
00:02:03
00:02:15
00:00:52
00:01:29
00:01:04
00:00:31
00:03:12
00:01:54
00:00:13
00:00:27
00:01:04
00:02:00
00:00:37
00:02:13
00:03:56
00:01:12
00:03:16
00:00:37
00:03:00
00:05:56
00:00:38
00:06:43
00:00:00
00:01:30
00:00:00
00:00:52
00:04:02
00:29:00
00:00:21

00:00:00

00:23:50

80.95%
85.71%
61.90%
85.00%
94.12%
71.43%
92.86%
90.00%
77.78%
100.00%
66.67%
57.14%
100.00%
100.00%
100.00%
100.00%
75.00%
66.67%
100.00%
100.00%
66.67%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%

57.14%
71.43%
66.67%
65.00%
52.94%
57.14%
64.29%
40.00%
77.78%
33.33%
22.22%
85.71%
50.00%
33.33%
40.00%
75.00%
50.00%
66.67%
66.67%
33.33%
66.67%
0.00%
0.00%
50.00%
0.00%
100.00%
50.00%
100.00%
0.00%
0.00%
0.00%
0.00%
100.00%
0.00%
1-43 of 43
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oo 1,063 visits 1A 56.07% Bounce Rate

o 2,696 Pageviews Mwrdouow. 00:02:08 Avg. Time on Site
i 2.54 Pagesivisit MWW 73 28% % New Visits
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Visitors
781
Traffic Sources Overview Content Overview
m Direct Traffic Pages Pageviews % Pageviews
588.00 (55.32%) -
m Referring Sites / 891 33.05%
256.00 (24.08%)
m Search Engines findex.php 301 11.16%
219.00 (20.60%)
/webinar.php 212 7.86%
ffags.php 202 7.49%
/next-steps.php 1565 5.75%
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Tauly 27, 2009 Thugust3,2009 | August 10, 2009 T August 17, 2009 August 31, 2009 September 7, 2009 | September

781 people visited this site
A 1,063 Visits

August 24, 2009

Ao 781 Absolute Unique Vistiors
—rhnnn 2,696 Pageviews
st 2.54 Average Pageviews
Messdsnn 00:02:08 Time on Site
i\ ar 56.07% Bounce Rate

MWW 73 28% New Visits

Technical Profile

Internet Explorer 827 77.80% Unknown 409 38.48%
Firefox 182 17.12%  Cable 253 23.80%
Safari 31 292% DSL 231 21.73%
Chrome 18 1.69% T1 154 14.49%
Mozilla Compatible Agent 1 0.09% Dialup 9 0.85%
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Al traffic sources sent a total of 1,063 visits

\ ‘\ 55-32% Direct Traffic = Direct Traffic
588.00 (55.32%)
N Referring Sites
rmMnn 24.08% Referring Sites 256.00 ?294.08%)
W Search Engines

219.00 (20.60%)

MU 20.60% Search Engines

Top Traffic Sources

Sources L | Visis  %visits  Keywords , o Veis % visits
(direct) ((none)) 588 55.32%  nigma 55 25.11%
google (organic) 176 16.56%  national leafy greens marketing 28 12.79%
wga.com (referral) 116 10.91% leafy greens marketing 22 10.05%
thepacker.com (referral) 45 4.23%  national leafy green marketing 14 6.39%
bing (organic) 26 2.45% national leafy greens 8 3.65%
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www.nigma.org

Map Overlay

Visits

i A oo

1,063 visits came from 19 countries/territories

Jul 21, 2009 - Sep 17, 2009

Comparing to: Site

Visits

1,063

% of Site Total:
100.00%

Country/Territory

United States
Canada
China

Japan
Mexico
Philippines
India

France

Australia

Pages/Visit Avg. Time on Site
gl 00008
2.54 (0.00%) 00:02:08 (0.00%)
Visits Pages/Visit

1,001 2.54

20 3.30

6 2.67

5 1.80

5 4.20

4 2.00

4 1.75

3 1.33

3 2.00
4

% New Visits
73.19%

Site Avg:
73.28% (-0.13%)

Avg. Time on
Site

00:02:11
00:01:00
00:00:11
00:01:21
00:03:13
00:06:09
00:00:19
00:00:12

00:02:22

% New Visits

Bounce Rate
56.07%
Site Avg:
56.07% (0.00%)
Bounce Rate
72.43% 56.24%
85.00% 45.00%
100.00% 50.00%
40.00% 80.00%
80.00% 40.00%
50.00% 50.00%
100.00% 50.00%
100.00% 66.67%
100.00% 33.33%
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Pages on this site were viewed a total of 2,696 times

—arhan 2,154 unique Views

WW’V" 56.07% Bounce Rate

Top Content

Pages B | Pageviews % Pageviews
/ 891 33.05%
findex.php 301 11.16%
/webinar.php 212 7.86%
ffags.php 202 7.49%
/next-steps.php 155 5.75%
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Home - Mational Leafy Greens Marketing Agreemint Hostery Growers
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NLGMA

National Leafy Greens :
Mulg ting Agreement Home Background

Nothing is more important o the produce industey than
delivering the safest, healthiest, and most nuiritious fresh
produce possible to consumers.

NLGMA

National Leafy Greer
Marketing Agreement

3 Resources | Press Releases Supporters
» Justification for Proposed ; Fresh Produce Industry AT I D
Marketing Agreement Associations Pefition USDA for a Califorsia Form Buceas

Calforraa Leafy Greens Marketing
Agreement
Georgia Farm Bureau

Ve 0 R

s Proponent Letter Version { atiosal Leafy Greens Markering
. Pmpomt Ltﬂel' Vmiu 2 Agreement




NLGMA Website - Resources

Please see attachments:

1.) Justification for Proposed Marketing Agreement
2.)Proposed Letter Version 1

3.) Proposed Letter Version 2

4.) NLGMA Draft Version 1

5.) NLGMA Draft Version 2

6.) Summary of Key Provisions
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NLGMA

Navonal Leafy Greens
Marketing Agrecment

Background FA

Supporters

Arizona Farm Burem

Calffornia Farm Bureau

Calfornia Leafy Greens Marketing Agreement
Georgia Farm Burean

Georgia Frait and Vegetable Growers Association
Grower-Shipper Association of Central Calfornia
Impedial Valley Vegetable Growers Association
Leaty Greens Comncil

Produce Marketing Association

Texas Vegetable Association

United Fresh Produce Association

Western Growers

Dans &F & temer A%~




NLGMA Website — Proponent Group

v Growers

NLGMA

Navioval Leaty Greens
Murketing Agreement Home Background
o P

Support the National Leafy Greens Marketing Agreement

Fast Nane
Last Name
Organization
Address.
Citv:

State:

L

e e , - e Cserm -




NLGMA Website — Submit Comments
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Submit Comments

Name: Company: Email *Required

Comment.




NLGMA Website — Industry Press Release

Greens Markating Rareement - Microsoft Interset Explorer pro

¥ Fresh Produce Industey Azseciations Petition USDA - Nationat Leafy
e, Fo -
@"*"f?" | by e rigima comffrechproduce-odustry i peti.pbp

Fle Edit Vmw Fawskes Tods el iede

i ﬁﬁmwmmywmxwmm Lp - B e - Page - (i tods -

NLGMA

National Leafy Greens

Marketing Agreement Homne Background FAQs

»

Press Release
Date: June 8, 2009

Contary Wendy Fink-Weber
Director of Communscations, Western Growers
(9491 §85-2256 or whwebergwga.com

FRESH PRODUCE INDUSTRY ASSOCIATIONS PETITION USDA FOR A NATIONAL
LEAFY GREENS MARKETING AGREEMENT

Today a proponent group of agricuftural associations representing the leafy greens industry across the U.S. sent aletm 10 zhe Us.
Dcpmxm of Agricuituse (USDA) formally requesting the agency begin the process necessary to establish a d marh
agreement for leafy greens (NLGMAY, A NLGMA would implement best practices and a corresponding verffication program thas
could reduce the potential for microbial contamination & these crops.

“This marketing agreement is an excelient example of owr fresh produce assodiations working together for the good of the industry,”
said Charles Hall, executive divector of the Georgia Frut and Vegeatable Groswers Association. “The ‘proposed agreement’
guarantees all pastics - growers, packers, handlers, mamfactwes and end-users ~ are at the table as we move forward to ensure the
food safety of leafy greens for the consumer.”

The propovent group; comprised of the United Fresh Produce Assodiation, Produre Marketing Association, Georgia Fresh
Vegetable Association, Georgia Fann Burean, Texas Vegetable Association, Arizona Farm Bureau, Leafy Greens Council, California
Farm Buwreau, Calfornia Leaty Greens Marksting Agreement, Grower-Shipper Assotiation of Central California and Western
Growers; has been in discussions with leafy greens growers, handlers, other trade associations and stakeholdess throughout the
country developing a draft lsafy greens miarketing agresmert. The purpose of the NLGMA is to improve consutmer confidence in
leafy greens; enhance the quality of freh leafy preen vegetable products through the spplication of good agricuitural practices;
anplement & wiforn, sudtable, scitnce-based food quality entiancement program, provide for USDA validation end verification of
program compliance and foster greater collaboration with local, state and federal regulators

“A national narketing agreement would bring some nmch needed clarty and consistency to the myriad, often conficting and
occasionally conformding food safery requirements now being knposed on feafy greens praducers,” said Robert J. Whitaker, PhD,
Chief Science Officer, Produce Marketing Association. “As a formuer producer aivsel, | know how much this focus would be
appreciated by the producer commmaty.”
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NLGMA Website - Background
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NLGMA

National Leaty Greens
Marketing Agreoment

Home

Concept | Current Statas | Role of FDA and USDA

Background

A national leafy greens marketing agreement has been proposed to empower industry
representatives to engage formally and proactively with USDA and the USFDA in the
ereation of 4 collaborative program that wil improve the quality of Jeaf green products by
developing good agricultural, handing and mandachuing practices and a corresponding
verfication program that will reduce the potential for microbial contamination in the supply
chain. Development of these best practices within the agreement framework would ensure
the adoption of science-based, scalable, and regionally flexible metrics in conformance
with the FDA's guidance and regnlation. Coupled with a comesponding audit-based
verification program, these best practices would minimize wicrobial contamination of fresh
leafy green vegetables in the growing and handling processes, enhance the overall quality
of fresh product in the marketplace, and boost public confidence in these commodities. Lhnmd». an agreement would support the
marketability of fresh leafy green vegetables and overall stability of the industry.
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Background

Concept

A mational marketing agr t adsmanistered by USDA would aflow handiers of both
damestically grown and inported leafy greens to vohmtarity perticipate in a program
across geographic boundaries to jomt implement best practices and a corresponding
vertfication program et zould reduce the potestial for microbial contamination i these
erops. Sech a0 sgreement would be entirely volmtary for handiers, dthough once o
company chooses to participate, comphance with best practices would be required i

crder to continue as a member of the . While vohmtary, we believe the
agreement can have the greatest positive mnpact i the larpe majority of the industry
choases to paticipate.

The convept of a marketing agreement among Jeafy greens handlers is well established by
successhll programs in California and Arizona. The leafi greens industries in these states
have almost wdversally signed up to participate in these state-based programs that require %
specific best practices and provide for iﬂdepemim wd vertfication by government :
emplovess. The success of these programs in ieeting mdustry needs has led to o

proposal that USDA consider 2 nationa! program, recognizing of course that regional
vaniations anid speaic practices may need s be different fom those required by the
California or Arizona p . b fact, a potential national agr would be
developed under the aaspices of USDA in an open and transparent misnner bringing together afl stakthaldm across the country,
mcloding anporters of leafe greens who could be potentinl pasticipants in the agreement.
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Current Status

In October 2007, USDA's Agricultaral Marketing Service published an advanced notice
of proposed nifemaking (ANPRY soliciting public comment on the need and level of
sapport for a nationwide good agricultural and bandling practices program utiizing a
marketing order (mandatory} or a marketing agreement (volntary). The ANPR reaulted
i the submission and consideration of more than 3,500 public comments. AMS

determined that there mas be sullicient suppent for such 2 measure & certam issues, such .
the cost and fupact on suxall entities, zhcneﬂdf»ar science-based pidelines and other -
factors, were addressed in the devel d gion of any p

¥

In response 10 this high level of imerest expressed by lge segments of the Jeafy greens ;
industry, the organizations shows below have held extensive discussions over the past year with kafy greens growers, handlers, other
wade associations, and many individual stakeholders to develop concepts that could serve as the basis for a successfil marketing
agreement. As an outcome of that effort, we submitted a proposal to USDA on June 8, 2009 to launch an open and transparent
process that engages the industry at large m the development and pl ion of a national agr through publication of a
federal register notice, solicitation of comments and public hearings.

Our proposal to USDA outfines the extensive jastiication for a leafy greens marketing agr as well as ded
parameters for consideration. However, it must be made clear that tids is DRAFT only, and any actual agreemest would be now
developed by alt stakeholders working together under the auspices of USDA. We have published our draft proposal here to buld
ndustry awareness and solicit feedback, ¢ and ¢ More imp M,LSDA%QM&c:eﬁpmepwm
publishing & fornval notice and soliciting nxdasu& feedback on a specific marketing agrecment.

This agreement will itimarely sllow participating handlers of leafy greens 1o act collectively to enhance the quality, safety and
snarketabiity of their products.

This process will require 3 comprehensive evaluation of leafy green production, handiing and processing to make sure we are taking
all appropriate steps to assare safety. [tis also a process requiring extensive collaboration acress the industrs, with government
representatives and with academic expents.

As propencnts of the agreement, we wge vou fo get volved, ask questions, and make vous views known, While afl stakeholders
will have direct input into USDA in this process, we also welcome al who wish to participate in an open discussion of the agreement

o contact us any time with questi I suggestions, or opinions. We believe vour ivolvement is critical to the success of
this effort,

Curren, Patus - Nal
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Role of FDA and USDA

As proponents of a leaf greens marketing agreement, we cleardy recogrize the primacy of
FDA as the public health agency with responsibifity and regulatory authority for ensuring
the safety of fresh produce. We have discussed the concept of an agreement with FDA
and assured them that any best practices inplemented under such an agreement would be
based on FDA’s “Guade to Mingmize Microbial Food Safety Hazards for Fresh Fruits and
Vegtables™ or any regulation t issnes for produce and leafy greens speciically and that
we would require direct consultaion with FDA i the development of metrics to assure
that result.

Public Act No. 10, 73d Congress (May 12, 1933}, as amended and as re-enacted and
amended by the Agriculural Marketing Agreement Act of 1937, as amended (48 St 31, §
as amended; 7 U.S.C. 601 et seq.) provides the authonity for the USDA to implement and
overses a naticnal leafy greens marketing agr . USDA is ch d with providing the ¥
oversight of industry in the operation and implementation of the agreement as well as :
providing mspection services fundamental to verfication of GAPs, GHPs and GMPs
adopted by the program.

Done & & Internet £ 100%
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Frequently Asked Questions

\What is the purpose?

Isn’t FDA going to regulate the produce industry?

Who is eligible?

What feafy green vegetables are included and why?

How will the *metrics” affect my operativn?

What abont prodact from other conntries?

How are various leafy green production regions represented?

Doesn’t FDA already regulate masufacturing operations by requiring GMPs?

The ‘metrics’ required for the Colifornia and Arizona's leafy green programs are sot feasible in my area?
Why does the Secretary bave so much sathoriee?

What about small farmers?

How long will it take to implement?

If T am in Califoraia or Arizoaa, will I have to pay two assessments now for state and aational marketing
agreements?

Why aren’t small operations exempt?

\What happens if I ch not to participate?

. » 0

“- " a2 e 0 2 e

»

What is the purpose?

A national leafy greens marketing agreement empowers leafy greens handlers across the United States to work topether to snhance
the marketability of fresh leafy green vegetables by:

« Providing « wechanism to enabile leafy green handlers o arganize;

+ Enhancing the quality of fresh leafy green vegetable products avatlable i the marketplace through the application of good
agricultural production, handiing and mamfacturing practices;

» linplementing a unifonn, avditable, science-based food quality enbancement program;

« Providing for USDA validation and verification of program compliance;

» Fostering greater collaboration with local, state and federal regulators; and

» Improving consumers confidence i leafy greens

Back to Top

Isn’t FDA going to regulate the produce industry?
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Next Steps

USDA will now begin the process of evahiation of industry support for an agreement, and outline 2 methad by which a formal
agreement could come mto place and thus be offered to handlers for participation

At this point, our organizations and others are working to bulld support for the establishment of 8 national agreement. Following the
establishment of an agreement, various boards and committees sepresenting alf particpating companias across the industry would be
appainted to provide leadership divection to the program. All operations of the agreement would be camied out 1 an open and
transparent manner, under the oversight of USDA.
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Marketing Agreement Process
The marketing agreement is 2 provess of structured steps that allows the industry to develop their own program and metrics,

DISCOVERY PERIOD

o Interaction between AMS (nchiding MOAB, FPB, PPB, ECON) and industrr to develop draft language applcable to current
mdustry practices and needs.

o In addition to the development of a draft proposal, the proponent group is encouraged 1o work with on fssues such as the Reg.
Flex Analysis and cost benefit analyses, as well as conduct outreach efforts.

« Broad-based industry support i critical to implementation of a new program. Outreach efforts are intended to: 1) educate the
national leafy green industry and others about the workings and goals of the proposed program; and. 2) bulld support for the
proposal within the industry and among produrers and handlers, inchuding nuid-to.smalf scale entities who are tkely to do
business with handlers who nught become signatosies

Beginning of Timeline

Receipt of Reguest for Hearing (from Industry)
USDA acknowledgement Jetter sent and hearing dates established

Notice of Hearing Prepared, reviewed, cleared and published 2-3 months
Mailings and public notice 1 mouath
Public Hearings 1 month
Debivery of Transcript 34 weeks
Ex-parte in Briefs and Corrections 1 month

effect
Recommended Decision

4-3 aths
Prepared, reviewed, cleared and published ot
Public Comment Period 1 maonth
Secretary’s Decision 3 months

Prepared, reviewed, clearad and published

Dona Hlre nlown voe




